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Training and teaching begin with ]
[instructional design that considers

= What do the students already know?
= What do the students need to know?

= What content and behaviors are being
taught to bridge that gap? <
o




[Assessments consider

= What the student knew (in-coming
competencies)

o Point-in-time snapshot
o Placement advice

= What the student learned (exit
competencies)
o Longitudinal growth measurement
o “Value added” measurement
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[ Assessments demographics ]

= Institution-wide j\(

= Discipline-based

= Target audience with larger population

» Individual Educational Plans



[Benefits of assessment

©

= Demonstrate a need .3

. <g &
= Justify an expense \%, §
= Earn accreditation b

= Articulate level of competencies to
o Direct teaching strategies
o Qrganize students into learning groups
o ldentify appropriate teaching resources



ACRL has placed the foundation

Standards and Indicators

= Recognize the need
for information

= |dentify potential
sources of information

= Develop successful
information search
strategies

» FEvaluate information
critically

Use information
effectively to
accomplish specific
purposes

Understand the
ethical, legal, and
social guidelines

Access and use
information ethically
and legally



[Clarlfy objectives using ACRL

Rank the relevancy/ importance of selected skills

= Be reasonable in the number of skills you assess

= Match the skills to ‘
o Abilities levels in your testing population 7%
o Teaching goals / content area >

= Articulate levels of performance for each skill
selected



Think beyond cognitive skills
Behavioral lifelong-learning skills include
= Attitude toward and interest in the subject
= Persistence or time-on-task

= Realistic and relevant goal setting

= Multiple approaches to problem solving

= Willingness to apply the learning

= Ability to realistically self-asses (knowing when to ask for help)



[Bloom’s Taxonomy of cognitive skills ]

= Knowledge Most common
m Comprehension
= Application

= Analysis (logical errors)

= Synthesis

= Evaluation (judgments) Least common



[A Taxonomy /Rubric, = J

o

m Lists the criteria for grading and

= |s a scoring tool

= Articulates gradations of quality or
performance in each criterion (e.g.,
excellent to poor).



Yakima Community College

The information literate student determines the Nmnature and extent of the iNnformation

Clriteriac

necded.

Levels of stdend rnasfery

1 - 1T ACCEPTABRBLE

2 - DENELOPIT S

Z - ACCEPTAEBLE

= - PEOFICIENT

@ TTnable to define or articulate
the need for indforroation

@ TInahls to identifsr tsrpes of
forrmats of potential sources

@ TInahls to reesraluate the natuare
and extent of inforrmoation neseded

@ Shows little abilit=w to define
and articulate the need for
inforroation

@ JTdentifies onlsr a few twrpes of
forrmats of potential sources

@ Shows little abilitsr to
reevraluate the nature and extent
of inforromation nesded

@ Diefines and articulates the need
for inforraation

@ ITdentifies sorme forrmats of
potential sources

@ Fecvaluates the natuare ancl
extent of sorne of the inforroation
reedecl

@ Clearly defines and articulates
the need for inforroation

@ Tdentifies tsrpes of forrmats of
potential sonrces

@ Fecvaluates the nature ancl
extent of roost of the inforroation
Teeclecl

The information literate student accesses Nneeded iNformation effectively and
efficiently.

Criteriasc:

I eels of student rmastersr

1 - T ACCEPTABRLE

2 - DENEL ORI

Z - ACCEPTAETLE

<4 - PEOFICIET

@ Fails to select appropriate
irrrestigatinoe rethods or
infornation retricsral sirsterns

@ Student fails to constrmct or
irmplernent effectivelsr-desigred
search strategies appropriate to
the discipline

@ ITses only one disciplite
approprate method to retriese
inforroation

@ Mo understanding of howa to
record and rmanaze inforrmation
and its sources

@ Selects inappropriate
irrrestigatinoe rethods or
infornation retricsral sirsterns

@ Student deraonstrates an
e rstanding | bt anakls to
constrnact and irnplerment search
strategies appropriate to the
disciplite

@ TTses soroe rmethods to retriese
inforroation that are inapproprate
to the discigplites

@ Demonstrates Little
understanding of records ard
rodrmdrnal abilit=r to rmanage
inforrmation and its sowrces

@ Selects sorne appropriate
irrrestigatie rmethods or
information retriesal sirsterns

@ Student can to sorme degres
cornstract and irnpleraent livodted
search strategies appropriate to
the discipline

@ TTses soroe of the disciplitee
approprate methods to retress
inforroation

@ Demonstrates some
understanding of records ard
sorme abilitsr to

inforrmation and its sowrces

@ Eelects the rnost appropriate
irrrestigatie rmethods or
information retries-al sirsterns

@ Student effectielyr constrmcts
and irmplernents search strategies
appropriate to the discigpline

@ TTses a wide warietsr of
discipline appropriate rmethods to
retriewe inforrmation

@ Fecorpds and manages
inforroation and its souwrces
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Three point scale Four point scale

[ Trait ranks / scales

= Emergent = Unacceptable
= Satisfactory = Developing
= Proficient = Acceptable

= Proficient

= Unsatisfactory
= No progress = Novice
= Progress = Proficient
= Exceptional progress = Exceptional



Information Literacy Rubrics

Lorain County
Community College

Horme Current Students

Future Students Business/Industry Community Services About Us Faculty/Staff

Information Liter ics

Haorme = Libra = Libra

About the Library
Aask a Librarian
Find Informmation

How Do I

Asl a Librarian Form

Borrow or Renew Items

Computers and Computer

Labs

Zonnect from Off Campus

Zopyright Informmation
ImterLibrary Loan
Library Classes=s

Services for Distance
Learners

Services for Faculty

Information Literacy
Rubrics

Library Liaisons

Recommend Purchases
Forrm

Wiew Wideos on Demand
wielcormme to the Lorain

County Cormmunity
Zollege Library

- Faculty = Informati

Information Literacy Rubrics

Below are listed examples of information literacy rubrics. If wou find aor
develop additional rubrics to be added here or if any of these links do not work, please
alert Chris Sheetz, Instruction Services and Reference Librarian.

Delaware Technical 8 Community College Libraries Information Literacy Suidelines for
Rubrics

A omore detailed rubric from Delaware Technical & Community College
Research Process Rubric from Morth High Schoaol Library

FMarquette University Research Paper Grading Rubric

St John's University Information Literacy Rubric

Augustana College Information Literacy Rubric for General Education

Horth Carolina State University Libraries College of Engineering Information Literacy
Rubric

Ltah State University English 1010 Information Literacy assessment Rubric
Uniwversity of Scranton

rMckendree College Infaormation Literacy Rubric

FRubrics for Assessing Information Competence in the California State University

MICL Library Information Literacy Rubrics




University of Maryland

excellent resources

) — |
LI DL LT

Back 1o
Library

Information and Library Services

@ search G Myumuc e
Search Ask a Library Library @' Library
Library Question Catalog Databases Mews

Research Skills T'utorial

Frrtrocf s ciiorr

Mlodule 1
The Fesearch
FProcessz

FMlodule =2

Copwright arnd
Flagiarisin

FAAodule =

Libraries,

Resowurces
arnd Serices

Flodule A
How Zrall
HMumb ers Wilork

Frlodule S
Finndinig Books

Mlodule &
Finnding Srticles
Mlodule 7™
Finding VWifeh
Fages

E-rmail a guestiaon

INntroduction

This online tutonal 1s designed to assist TTEITTC students bw rewviewing
general research skills and introducing specific rescouwrces availlakble to

thermn.

Each module in the tutonal rewmews a different research skl or research
toal Fewmew questions are prowvided for vlodules 2-77

Caeshions and feedbacl regarding the content of this tutorial should be
directed to the TTEATTC Information and Labrars Serwvices:

Th-TUC Information and Library Services
Stadent and Faculty Services Center, Room 2255
3501 University Blvd. East
Asadelphi, BWTT> 20733 TS A
(Z01)985-7209
S00-838-TTHRTLT{ x. 7209
lLibrarvicoummmc. e dua

Module 1



[U of Maryland - Still more

Information and Library Services Y search G MyUMUC B

Home

e — |
L L
Back 1o Search Ask a Library Library @ Libhrary
Library Library Duestion Catalog Databasas News

Fvaluate Internet Resources

The "W orld 7Afide "Aleb's accessibility and ease of use has led to an exponential increase in the arnount of informaticn
awvailable on the Internet. &5 a research tool, howewver, the "AWebk laclcs the qguality assurance that editors prowide with
rint publications or that ibrarians prowvide when collecting materials for their ibrarsy. Therefore, given that some
TANebk sites are out-of date, biased, or inaccocurate, it is cracial that people doing research in this medium learn how to
critically evaluate the material thes find.

The following checldist, divided into five separate criternia for evaluation, presents guestions that should be aslkked to
detertnine if a “Web resource is of high quality or not. Go throeugh each of the criterion and answer the guestions. The
greater maumber of gquestions answered "wez." the more lilcely that the source is of high quality.

Criterion #1: Authority

1 Is it clear whao is sponsornng the creation and meaimnmtenance of the page?

2. Is there informaton available descnibing the purpose of the sponsornng orgamesation’y

= I= there a way of ventiing the legtimacy of the page's sponsor? For mstance, 15 a phone mumber or address
availlable to contact for more mformation’?

<. Is it clear who developed and wrote the matenal? Sre lasiher quahficatons for wnting on this topic clearls
stated? Is there contact information for the author of the maternal?

Criterion #2: Accuracy

Hre the sources for factual information given so theyw can be werified?

I= it clear whao has the responsibility for the accuracy of the information presented?y
If statistical data iz presented in graphs or charts, are thew lakeled clearls7

Sre there errors vou can substantiate in the data presented?

il e

Criterion #3: Objectivity

I= the page and the informaticon mclhuded provided as a public service?

I= it firee of adwvertising

If there iz adwvertising on the page, is it clearly separated Hom the informational content?
Sre there any other signs of biasy

ol

Criterion #4: Currency



U of Maryland

Scholarly articles

A Information and Library Service: - searcn oGP MmyumMuc Hrauc
@? Back o Search Ask a Library Library Lilhramry
Librarmy Library Duestiom Catalog Databases Mews

ITdentify amnd T .ocate Scholarly Jowmrmnals

Takle of CTontents

Toa=t 1=

- At Scholarl Fopular, and Trade Toluanals

- T ocatngs o Scholarl or Professicnal Towurnial

- TTI=i TINrich's Pernaodical Thirecta te Tedent Scholarl T oarmals
- ITec=sd Felps ™

Cristinguishimng among Scholarlhy, Popular, anmnd Trade Jouurmals

I oar praofessor rmanr aslke rou to uuse scholarls. ppeer revmiewed,. or refereed jolwurnnals 11 smolar
rescarch paper. and wou are ot certain akbcut howw o G thaern,

Eelowss are sormie characteristics for identifiring thhe thires trperes of prericdical iteratare:
scholarls=fpprofessional. propualar, and trade. SAslke a bbrarnan for helps if swso1 are unsuares hhowss B
Ccategorime a articular title. Fleasse niote that ot all of thhe oriteria wwill aprels to percodicals in
each catemorss.

F or imforrmanon on howe to Gnd artncles, oo to thhe ouide on howws 1o Find Sarthicles.

Scholariy”
Professiomnal Jourmals

Irnn-depth rescarch articles_ Eriefl rnontechrical,
often peer-re~riew- e, clarrent e~rents, ewss
Tasaally inchade=s an quaiciks facts: short
abstract, may be brief imteriew s, brief bhoolk
news of dewelopments in re—riewves, ads

tlhie fiseld or recent

research, academic bhaoolk

re-rievms

Articie Type FProdhact revriew s,
imidastry statistics. riow

publications, patents

Purpose T o prosricde informmatica

about, repoxrt, or pre=csrat
original rescarch or
e eritnierats

Aauthors Clearlzr definned, expert=

it sisdfic arnt

T o ppro-micde Zeraeral
iraFormaticor to, entertaiva
or pers=uiades thhe Zerasral
=R EN R

Mot abaraxr-=s ddemntified;
staff writers

T o pprovmids mew s o
informaticor to
Practiticraers i ar
draclhua=strss oxr trade

Mot abaraxrs ddemntdified
staff writers, practitiorners




Assignments to teach & assess ]
Information Literacy skills

= Integrate IL skKills into the curriculum
o 50 minutes will not teach IL
o Contextualized learning works

o @Graduate the learning from basic to
advanced

= |L skills as part of a writing or speech
project



webcredibility.org

i ) Stanford Web Credibility Research

Www.webcrediblliti.ori
Stanford Guidelines for Web Credibility

How can you boost yvour web site's credibility?

We have compiled 10 guidelines for building the credibility of a web site. These guidelines are based on three years of research that included over 4 500 people

Guideline Additional Comments ISal.;Jppurllng Research from our

1. Make it easy to verify the accuracy of the | You can build web site credibility by providing third-party support (citations, references, |chil0, chila, pti02, unp
information on your site. source material) for information you present, especially if you link to this evidence. Even
if people don't follow these links, youve shown confidence in your material.

2. Show that there's a real organization Showing that your web site is for a legitimate organization will boost the site's child, chilla, chilb, ptio2
behind your site. credibility. The easiest way to do this is by listing a physical address. Other features
can also help, such as posting a photo of your offices or listing & membership with the
chamber of commerce

3. Highlight the expertise in your Do you have experts on your team? Are your contributors or service providers acrm99, chigs, chidd, chidls,
organization and in the content and autharities? Be sure to give their credentials. Are you affiliated with a respected chillb, ptl02, ung
services you provide. organization? hMake that clear. Conversely, don't link to outside sites that are not

credible. ¥our site becomes less credible by association.
4. Show that honest and trustworthy people The first part of this guideline is to show there are real people behind the site and in the |chi99, chiOlb, unp
stand behind your site. organization. Mext, find a way to corwey their trustworthiness through images or text
For example, some sites post employee bios that tell about family or hobbies.

3. Make it easy to contact you. A simple way to boost your site's credibility is by making your contact information chiid, chilla, pti0Z, unp
clear: phone number, physical address, and email address.

6. Design your site so it looks professional (or Ve find that people gquickly evaluate a site by visual design alone. YWhen designing your chi@9, chidd, chidla, ptl02, unp
is appropriate for your purpose). site, pay attention to layout, typography, images, consistency issues, and more. Of
course, not all sites gain credibility by looking like IBM.com. The visual design should
match the site's purpose.

7. Make your site easy to use - and useful. WWe're squeezing two guidelines into one here. Our research shows that sites win acm89, chi9d, chill, chilla,
credibility points by being both easy to use and useful. Sorme site operators forget ptldZ, unp

about users when they cater to their own company's ego or try to show the dazzling
things they can do with web technology

8. Update your site’s content often (at least Feople assign more credibility to sites that show they have been recently updated or chidd, chidla, ptidZ, unp
show it's been reviewed recently). resvieswved,
9. Use restraint with any promotional content If possible, avoid having ads on your site. If you must have ads, clearly distinguish the | chi00, chilla, chi0lb, ptl02, unp
(e.q., ads, offers). sponsored content from your own. Ayoid pop-up ads, unless you don't mind annoying
W Trbermek



Consumer Reports Web Watch

Shomies VWV E B\ AT <

Advanced =earch

= = wWiednesda Coctober 22, 2005
Consumers Lnion Sites Search T ¥ .
| For Consumers " N For Meadia “l. For Businessas o
Haorme About Us z Inwestigations s Suidelines =2 Consumer Center =2 Media |2 Contact LUs
T site map T email this page 1=l print LOGN | REGISTER

TOPICS:
Credibiliby Campaign
En Espanaol

About These Guidselines

wie beliewe Webh site readers
=hould be able to find these
policies easily, on an "Abourt
Li=" ar "Site Center" page
navigable from the home sand
other =ite pagss.

YWwhat is "The Pladge™?
Take the Pledge

SGuidelines Compliant Sites

Thesse guidelines are by no
means exhaustive, but they
are based on the results of
an extensive research
project conducted by
Consumer Reports
/ wiisbhvtSatch in December
2001 and Jdanuary 2002, aon
expert opinion from our
board of advisers and other
imnformation professional
and other gualitative
research.

Dplnrﬂn Leaders
Fledge Support

"Praise-Worthy' Campaign

FAacy's

Tell Us What You Think

Industny Guidelines

COMNSUMER REPORTS YWwEBWWATCH GUIDELINES

Brivacy Policy
e beliewve Web sites wwill promote Yekh credibility 0T they adopt

EoS Feods these basic policies:
HMML | RSS Cons=umerReports
Wskhywatch plans to use

sirmilar methods to dewelop

1dentity:
o Tools weebh sites should clearly disclose the physical location where

g = iNndustry specific guidelines in
thiey gre produced, including san address, & telephones number or such arcas as trawel,
e-mail address g

o [ T Fort Size - financial, health, children's
A wWeh sites and others. As we
1 Decr Font Sixe

complete our research and
.1% hlmke Consumer form those guidelines, we
T Reports YWwebkwwatch =il publish them here.
N our Homepasces

Sites =hould clearly disclose their owvwwnership, privsate or public,
mnaming their parent company .

Sites should clearly disclose their purposse and mission.

Take the 'Pledge'

Advertising and Sponsorships:
I= online credibilitys

Site=s should clearly distinguish adwertising from newws and

imformation, using lakbels or other visual means. This includes Vin-
house" advertising or cross-corporate ad sponsorships . Search
Ennine=s =hoooino tonl=s and oockals =shooald cleacss disclose osicd

Important to youar Web
=ite 2

L S iy R I B



[Johns Hopkins

JOHNS HOP

KIMN

L T w

= WET = LIBRARY SERMICES | = ONLINE RESOURCES = RESEARCH HELP i COLLECTIORNS

ASEC A LIBRARLA
HOWY DO
FORMS

MY AU
ABRCHUIT LIS

IMNFO FOR
SIVING

SEARCH

LIBRARY BLOCWG

SPOTUGHT

P ropriefary
Scfrolfarsfiio or
oen Access 2

Jabhmn willimsk oy,
author of 7he
Aocess ErinohDie,
waill discuss Nevely
emerging scholarly
publishing practices
and the potential
for this badwvw of
knowledge to
become more of a
public resource for
learning and
deliberation on
Thursdayw, &ctober
SO, Ao, .

archives

Horme = Research Help = SGeneral Research Help Topics = Evaluating Internet
Information = Evaluating Interncet information

Printer-friendly YWersion

Evaluating Information Found onmn the Intermnet

The world wide web offers informmation and data from all owver the warld. Because so much
imformhation is available, and because that information can appear to be fairly “"anonymous", it is
necessary to dewvelop skills to evaluate what vou find, when vou use a research or academic
library, the boolis, jourmnals and other resource=s hawe already been sewvaluated by =scholars,
publishers and librarians., Every resource vou Tind has been evaluated in one way aor anotheaer
before wvou ever see it. When vou are using the Wwaorld Wwide Wweb, mnomne of this applies. There are
no filkers, Because anyone can write a web page, documents of the widest range of quality,
varitten by authors of the widest range of authority, are awvailable on anm even playing field.
Excellent resources reside along side the most dubious. The Internet epitomizes the concept of
SIS fector! el qhe reager bewrase . This docurment discusses the criteria by which scholars in
most fields evaluate print information, and showves howve the same criteria can be used to assess
imformation found on the Internet.

what to consider:

Suthorship

Publishing boday

Point of wview or bias

Peferral to other sources

werifiability

e n sy

Howvs to distinguish propaganda, misinformation and disinformmation

The miechanics of determiining authorship, publishing bod and currency on the Internet

Aarffrorsfrip is perhaps the major criterion used in evaluating information. Wwho wrote this?
wwhen we look for informmation with some twpe of critical valuese, we want to know the basis of the
authority with vahich the author speaks. Here are some possible filters:

= In vour own Tield of study, the author is a well-known and well-regarded mame vyou
recognhnize.
- wihen yvou find an author yvou do not recognize:
< the author is mientioned in a positive fashion by amnother author or another person
wou trust as an authority
= wyou found or limked to the author’s WwebAInternet document from another
docurment vou trust;
= the WwebAIntermnet document vyvou are reading gives biographical information,
imcluding the author's position, institutional affiliation and address;
< biographical information is awvailable by linking to another document; this enables
vou to judags whether the author’s credentials allove himAher to speak with
authaority on a given topic;
— if monmne of the abowve, there is an address and telephone Nnumber as well as an -
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Assignment #1

“Edited” webpages

= Teaching basic IL skills

Use paper print outs of a homepage

Remove organizational identifying
information (e.g., URLs, logos, names)

Ask students to use guideline to determine
what type of organization produced the

page



Assignment #2 ]
Good site / Bad site exercise

= Teaches students to analyze

= Select a controversial topic

(e.g., politics, health information, consumer products)

» Students must find a reliable and

unreliable website

o Use guidelines to explain levels of credibility
o ldentify fraud, bias, spoofing, or faulty logic
o lllustrate trustworthy, credible content



Assignment #3 ]
Write an instruction sheet

= Teaches students to apply the learning

m  Give students evaluation guidelines

= Have them write a one page sheet
explaining to other students

o What the guidelines are
o Importance of using guidelines to evaluate
o Where to go for extra help




Assignment #4
[ Longer reports / case studies

» T[eaches students evaluation

= The student takes the role of a manager of a
company whose current website needs to
be improved

s Compare current website with “competition”

= Make specific, concrete, research-based
recommendations for improvements
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Sharing information makes us
all better teachers

For a PDF copy of

the assignments,

E-mail me at:

sternc@ferris.edu




